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SURVEY OBJECTIVE
Understand student coffee habits and satisfaction at BBS

New Campus

COFFEE AT BBS
Coffee is an essential part of student life

Serves as an energy boost and a social moment on campus



FOCUS AREAS
Consumers habits

Quality of the coffee at BBS

General satisfaction and “word of mouth”

General profile

METHODOLOGY
Data collection via Google Forms

Multiple-choice and 1 to 7 rating scale questions
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Age and 

Gender

Masters and 

Frequency

PROFILES



Cups and 

pr ice

Source :

numbeo .com / F IPE. it

Average pr ice 

of  a cappucc ino 

in Bologna

1,86€

Average pr ice 

of  an espresso 

in Bologna

1,27€

Coffee and 

per iod

HABITS



VARIABLES

Qual ity Taste



VARIABLES

Serv i ce Appearance/presentat ion



How sat isf ied are you with the d i f ferent 

opt ions of mi lk?

How would you rate the current pr ice of your 

coffee order?

VARIABLES



How sat ist i fed are you with the coffee 

served at the New Campus?

What is the probab i l ity of you 

recommend ing the coffee from the new 

campus to a co l league?

GENERAL SATISFACTION

WORD OF MOUTH



RUNNING THE DATA



LINEAR REGRESSION



IMPORTANCE X PERFORMANCE
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• Divers ity
• Qual ity

POSSIBLE OVERK ILL

• Appearance

CONCENTRATE HERE

• Serv i ce
• Taste

KEEP UP THE GOOD 
WORK

• Pr ice
LOW PRIORITY



POSSIBLE SOLUTIONS

Cookies +
sparkling water 

Adding a l i tt le  g lass 
of  spark l ing water 

and a l i tt le  peace of 
cook ie  can improve 
presentat ion and 

appearance .  

Punch card 
(fidelity)

Every 10 coffees you 
order with mi lk ,  you 

win a free one of  
your cho ice !  

Re inforce the 
d ivers ity .

Granarolo 
partnership

Granaro lo has a 
vegan l ine that 

produces soy ,  r i ce 
and oat mi lk .  

Increase in  opt ions 
of  m i lks bes ides the 

trad ic iona l  ones .

New cups, please!

Improve s ign i f i cant ly 
the cups used for 
the coffees to go 

wou ld increase 
appearance .



BBS CUPS DESIGN-MOCKUP



BBS PUNCH CARD-MOCKUP



THANK YOU

GRAZIE MILLE 
Group 1 - Dig ita l  Market ing and Communicat ion

Avventurato ,  Fagg iotto ,  Gul lett ,  Napo letano ,  Pug l io l i ,  Șu țu


