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SURVEY OBJECTIVE

Understand student coffee habits and satisfaction at BBS
New Campus

COFFEE AT BBS

Coffee is an essential part of student life
Serves as an energy boost and a social moment on campus




FOCUS AREAS

Consumers habits
Quality of the coffee at BBS
General satisfaction and “word of mouth”

General profile

METHODOLOGY

Cata collection via Google Forms

Multiple-choice and 1 to 7 rating scale questions




Answers Weeks collectmg data  Sections of questions Minutes o answer




PROFILES

Non-binary
0.9%

52.3%

21-25 Male
RN 46.8%
Female G e n d e r

26-30
36.9%

Digital Marketing
and

h Communication
207t 9(—3; 23.4%
. 0

Masters and

TR Lo W o ovgaraation
ata Science and 10.8%

Business Analytics
10.8%

Al and Innovation Marketing management
7.2% 11.7%

4 to 5 times a week
9.2%

2 or 3 times a week
89%




410 6 cups
10.1%

1to 3 cups
88.9%

HABITS

2€and3€ 0O€and 1€
8.1% 9.1%

Cups and
i ( price

1€ and 2€
81.8%

Americano Evening

7.2% 6.2%

Lungo Espresso

Coffee and *

Afternoon
_ 36.6%
Macchiato

14.9% Morning

57.1%

Cappuccino
28.2%

1.27€

Average price
Of an espresso
in Bologna

1.86€

Average price
of a cappuccino
in Bologna

Source:
nrumbeo.com / FIPE.it
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1 (not satisfied)
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Quality
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VARIABLES

O . .
6 7 (very satisfied) 1 (not satisfied)

2

Taste

6 7 (Very satisfied)




0
1 (not satisfied) 2

Service

VARIABLES

6 7 (Very satisfied)

Appearance/presentation

0
1 (not satisfied) 2 3 4 5 6 7 (very satisfied)




VARIABLES

How satisfied are you with the different
options of milk?

0
Not satisfied 2 3 4 5 6 Very satisfied

How would you rate the current price of your
coffee order?

Very cheap 2 3 4 b 6 Very expensive




GENERAL SATISFACTION
WORD OF MOUTH

How satistifed are you with the coffee What is the probability of you
served at the New Campus? recommending the coffee from the new
campus to a colleague?
30
25
25
20
20
15
15
10
10
5 5

0
not satisfied 2 3 4 5 6 Very satisfied Never 2 <) 4 5 6 Always







LINEAR REGRESSION

SUMMARY OUTPUT

Regression Statistics
Multiple R
R Square
Adjusted R Square
Standard Error
Observations

ANOVA

arf SS F Significance F
Regression 6,00 130,31 23,38 0,00
Residual 104,00 96,61
Total 110,00 226,92

[ 1

Coefficients Standard Error P-value  Lower 95% Upper 95% Lower 95.0% Upper 95.0%
-0,04 0,57 0,95 -1,18 1,10 -1,18 1,10
0,33 0,12 0,01 0,08 0,57 0,08 0,57
0,51 0,11 0,00 0,30 0,73 0,30 0,73
0,12 0,09 0,18 -0,06 0,30 -0,06 0,30
-0,04 0,10 0,70 -0,25 0,17 -0,25 0,17

@ DIVERSITY
PRICE

0,09
-0,05

0,06
0,07

0,10
0,43

-0,02
-0,18

0,21
0,08

-0,02
-0,18

0,21
0,08




IMPORTANCE X PERFOR

@ Quality ®@Taste Service ®@Appearance ®Diversity ®Price




MANAGERIAL

POSSIBLE OVERKILL

* Appearance

' KEEP UP THE GOOD

WORK
e Service
e Taste

LOW PRIORITY
* Price

CONCENTRATE HERE
. Diversitg
* Quality
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>

Granarolo has a
vegan line that
oroduces soy, rice
and oat milk.
Increase in options
of milks besides the
tradicional ones.

Every 10 coffees you
order with milk, you
win a free one of
your choice!
Reinforce the
diversity.

Granarolo Punch card
partnership (GEEE)

Improve significantly
the cups used for
the coffees to go

would increase
appearance.

New cups, please!

POSSIBLE SOLUTIONS

Adding a little glass
of sparkling water
and a little peace of
cookie can improve
oresentation and
appearance.

Cookies +
sparkling water













