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AIR JORDAN:
DISCURSIVE STRUCTURE

~ The Air Jordan hero follows a simple rule: no shortcuts, you improve

through work. In the macro-narrative, the Mentor is twofold Michael
 Jordan as the benchmark to reach and, at the same time, the voice of the
brand that delivers the {e]e] and t._}fe method for using it. The Helper s
made up of peers: the at_r’ the
the people around 'fﬁ_Ou w




Iogo and the main slogans' used in vario
brand campaigns, before moving on to an
analysis of one of the most significant recent
commercials released, and concluding with a
study of the brand’'s website and Instagram
profile.
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E “JUMPMAN”
The logo consistsof an

~ image of Jordanjumping ‘ Sl Anyonecan project their
”r':-:-,'itoward the basket to dunk. ownidentity onto  that
The silhouette used to silhouette, which is both
_ depict him makes him unique and adaptable to
__recognizable without tying the |nd|V|duaI Cemblnedl
‘the logo to a specific body ‘with the lee Iogo it
and face, thus generating activates _the desire to.j:*ff
_an effect of identification  reach one's goal through’"i"
for the consumer (the ~_an athletic gesture that
~same value at stake in f-;_j_-conveys . willpower,
lees system), ;-b_ec‘ausef "energy, success but also
the Jumpman is- Jer-dah_ strength and
butcan also be each of us. ermi
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IR JORDAN SLOGAN

THREE KEY ILLUSTRATIVEEXAMPLES
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https://www.youtube.com/watch?v=nGhspk5Aa5A
https://www.youtube.com/watch?v=nGhspk5Aa5A

.. The ed|t|ngthen accelerates: quick CutS
_completed plays, small victories, tense and jubilant

nervous pace that conveys the rhythm

t the pressure
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WEBSITE

FOCUS ON SHOE

NEVER BE THE SAME
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